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1. CHAIRMAN'S MESSAGE

We understand that in today's modern world, there is an increasing emphasis on health and 
product quality. Therefore, Bao Hung is committed to always respecting and prioritizing the 
interests of our consumers, with the mission of "Creating quality products that meet 
consumer needs".

To fulfill this mission, we continuously invest in technology, research, and product 
development, while maintaining strict production processes to ensure that every product 
meets the highest quality standards. Customer satisfaction and trust are the greatest 
motivation for us to confidently advance on our path of growth.

In addition, Bao Hung also focuses on creating a friendly working environment where every 
employee can maximize their potential and contribute to the company's success. The unity 
and collaboration among all departments are the foundation that enables the business to 
overcome any challenges and continuously move forward.

Looking toward the future, we are confident that with the support and trust of our valued 
customers and partners, Bao Hung International Joint Stock Company will continue to grow 
stronger, expand into international markets, and become a leading brand in the food 
industry.

We sincerely thank you for your continued support throughout our journey and look forward 
to receiving your trust and support in the future.

Best regards,

PHAN THI CHAM
Chairman of the Board - Bao Hung International Joint Stock Company

Dear Valued Customers, Partners, and Employees,

I am delighted and proud to have the opportunity to share 
with you the values and vision of Bao Hung International Joint 
Stock Company. With the vision of "Providing high-quality 
natural-origin food to consumers worldwide", we continu-
ously strive to deliver high-quality, safe, and health-friendly 
products to our consumers.
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2. ABOUT US

Omeli has become a leading brand with 
products exported to more than 30 countries 
worldwide.

HISTORY OF DEVELOPMENT

Inherited the traditional 
mooncake production business 
from the previous generation and 
expanded its distribution.

Established Bao Hung 
Confectionery Company with a 
factory spanning over 16,000 m².

Restructured the company to 
focus on manufacturing.

Built a high-tech factory meeting international standards on a 
100,000-square-meter site, equipped with modern and 
synchronized machinery from Europe and the U.S. The factory 
meets ISO 22000:2005, ISO 14001:2015, Halal, FDA of the U.S., 
ISO 9001:2015, and FSSC 22000 standards.

CORE VALUES

Integrity: 
Transparency

in all transactions

Sustainability: 
Balancing business 

interests with 
community welfare

Responsibility: 
Food safety and 

environmental 
protection

Innovation: 
Continuous technological 

advancement

Quality: 
Top priority

1992 2004 2014

20172024

Creating quality products that meet consumer 
needs

Providing high-quality, natural-origin food to consumers 
worldwide

VISION

MISSION

Bao Hung International Joint Stock Company 
originated from a family with a long-standing 
tradition of producing mooncakes, founded by Mrs. 
Phan Thi Cham and passed down through 
generations. Driven by the aspiration to deliver 
exquisite confectionery products to our valued 
customers, Bao Hung has continuously innovated and 
enhanced quality, establishing a strong brand with 
products now available in many countries worldwide

C o r e
V a l u e s

V i s i o n

M i s s i o n
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3. ORGANIZATIONAL STRUCTURE 

KEY PERSONNEL

Mrs 
Phan Thi Cham
Chairman of the Board   

Mrs 
Tran Thi Kim Giang
Deputy General Director/
International Trade Director

Mr 
Dao Duc Hung
General Director

Mr 
Dao Duc Bao
Deputy General 
Director

DEPUTY GENERAL DIRECTOR DEPUTY GENERAL DIRECTOR

BOARD OF DIRECTORS

EXECUTIVE BOARD

GENERAL DIRECTOR

SUPERVISORY BOARD

FINANCE 
DIRECTOR

HUMAN 
RESOURCES 
DIRECTOR

MARKETING AND 
SALES DIRECTOR

INTERNATIONAL 
TRADE DIRECTOR

PRODUCTION 
DIRECTOR

PURCHASING 
DIRECTOR

R&D 
DIRECTOR

PROJECT 
DIRECTOR
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4. PRODUCTION PROCESS 

Metal Detection  

Slab Packaging  

Cooling and UV Radiation  

Chocolate Coating  

Ingredient preparation
  

Ingredient preparation  Ingredient preparation  

Mixing  

Shaping  

Baking  

UV Radiation  

Cream Cooking/Blending  

Cream Stabilization  

Sugar Grinding  

Blending  

Chocolate Stabilization    

Box Packaging  
Weighing and Expiry

Date Printing 

Packing  

Pallet Stacking  

Finished Goods Storage  

Cream Sandwiching  Cooling 
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5. PRODUCTS

 
Chocolate Pie Premium

 
Butter Milk Layer 

 
Swiss Roll 

 
Chocolate Pie Donut
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Lava Cheese Mooncake

 
Salted Egg Cheese Mooncake

 
Salted Egg Cheese Sauce Bread

 
Pork Floss Bread

 
Coffee Cracker

 
Potato Cracker

Bringing natural origin products
to consumers worldwide
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6. TECHNOLOGY AND EQUIPMENT 

Equipment transfer certificate from Meincke Technology transfer certificate from Meincke
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 Aerator system from Modomix 

 Packaging system from Bosch

Bao Hung is proud to own a state-of-the-art food production line equipped with technology 
and machinery directly imported and transferred from world-leading suppliers such as 
Buhler (Switzerland), Bosch (Germany), and Mondomix (Netherlands). The machinery is 
installed in a factory spanning over 100.000 m² and ensures the highest product quality while 
strictly adhering to international food safety standards.
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7. CERTIFICATES AND CERTIFICATIONS 

At Bao Hung, quality and food safety are top priorities in all production activities. Bao Hung 
adheres to the strictest international standards certified by Swiss organizations, including 
ISO 14001:2015, ISO 22000:2005, ISO 9001:2018, as well as HALAL, FDA (US), and FSSC 
22000. This ensures that every product reaching the market and consumers meets the 
highest quality standards, certified by reputable international organizations.

ISO 22000:2005 Certificate FSSC22000 Certificate

 

The Food Safety Management System of: 
BAO HUNG INTERNATIONAL JOINT 
STOCK COMPANY 

COID code: SGP-1-4777-726640 
Tan Minh Industrial Park, Tu Tan Commune, Vu Thu District, Thai Binh 
Province, Vietnam 
has been assessed and determined to comply with the requirements of: 

Food Safety System  
Certification FSSC22000  
V6, Food Manufacturing 
Certification scheme for food safety management systems consisting of the following elements:  
ISO 22000:2018, ISO/TS22002-1:2009 and additional FSSC 22000 requirements (version 6) 
 

The certificate is applicable to the scope of: 
Processing of Chocolate pie, Chocolate Donut, Cake, Cookies, Wafer roll, 
Cracker, Biscuit, Rice Cracker packed in plastic tray, plastic bag, tin box 
including: soaking, mixing, milling, steaming, extruding, forming, baking, 
drying, cutting, cappering, chocolate covering, cream covering, oil 
covering, spice covering. 

Food Chain (Sub) Category: CIV 

Last unannounced audit date: N/A 

*At least one (1) surveillance audit is required to be undertaken unannounced after the initial certification audit and 
within each three (3) year period thereafter. 

 In the issuance of this certificate, Intertek assumes no liability to any party other than to the Client, and then only in accordance with the agreed upon 
Certification Agreement.  This certificate’s validity is subject to the organization maintaining their system in accordance with Intertek’s requirements for systems 
certification.  Validity may be confirmed via email at certificate.validation@intertek.com or by scanning the code to the right with a smartphone. The authenticity 
of this certificate can be verified in the FSSC 22000 database of Certified Organizations available on  www.fssc.com 

The certificate remains the property of Intertek, to whom it must be returned upon request.  
CT-FSSC22000_v6-UKAS-EN-A4-9.jan.24 

Authorised Signature:  
Calin Moldovean 
President, Business Assurance 

Intertek Certification Limited, 10A 
Victory Park, Victory Road, Derby DE24 
8ZF, United Kingdom 

intertek certification limited is a  
ukas accredited body under  

schedule of accreditation no. 014. 

 

Certificate of Registration No:  
38162407003 

Certification Decision Date:  
26 July 2024 

Initial Certification Date:  
26 July 2024 

Issue / Re-issue Date:  
26 July 2024 

Valid Until:  
25 July 2027 
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ISO 9001:2015 Certificate

HALAL Certificate

National Quality Award 
Certification 2019

National Brand Product 
Certification 2022-2024
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8. DOMESTIC AND INTERNATIONAL 
PARTNERS 
Our company is proud to provide products and services to many prestigious domestic 
and international partners. We consistently ensure the highest quality in our products 
and services. This collaboration serves as a solid foundation for the sustainable growth 
of our company.

Domestic partners:

International partners:
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9. DISTRIBUTION NETWORK 
As one of the leading food manufacturing companies in Vietnam, Bao Hung boasts an 
extensive domestic and international distribution network reaching:

 63 provinces
100+
distributors across

50+domestic and international supermarket chains

Vietnam: Go mart, Winmart, Satra Food…..

International: AK Supermarket, Lotte Department, Coupang, 

H Mart, Emart, Lotte, carabao group, CP group,PX mart, Carrefour

Taiwan: PX mart, Carrefour, Carabao...

30+countries and territories 

such as China, Taiwan, South Korea, 

the USA, Malaysia, UAE, etc.

and cities

13



10. SOCIAL RESPONSIBILITY 

With the spirit of "Delivering valuable contributions to the community", Bao 
Hung is deeply aware of its social responsibility and is committed to 
positively impacting the sustainable development of the community and 
the environment. Our confectionery production activities are not only 
focused on generating economic value but are also closely tied to 
humanistic values.
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11. FUTURE PLAN

With a long-term vision for continuous growth and sustainable development, 
Bao Hung International Joint Stock Company has outlined a 30-year 
development strategy divided into 03 phases.

PHASE 1 (2024-2034)

1. Market expansion: Increase exports from 30 to 60 countries, develop distribution net-

works in North America, Europe, and Asia.

2. Product development: Diversify and enhance product quality through investment in 

R&D.

3. Brand strengthening: Enhance international marketing and brand recognition.

PHASE 2 (2034-2044)

1. Market Expansion: Increase exports from 60 to 100 countries.

2. Strategic partnership building: Collaborate with food companies and international 

organizations.

3. Organic product development and R&D enhancement: Focus on organic and 

health-oriented products. Invest in research and collaborate with institutes and 

universities.

PHASE 3 (2044-2054)

1. Become a leader in sustainable development: Lead in social responsibility initiatives.

2. Product innovation: Provide fast, high-quality products that meet natural health 

needs, focusing on sustainability.

3. Global brand building: Become one of the world’s most reputable food brands, 

present in nearly all countries and major supermarket chains globally.
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Address: Tan Minh Industrial Park, Vu Thu, Thai Binh

Hotline: 19008623 - 0227 3618 628

Email: 

International: giang.tran@bkbaohung.com.vn

Website: bkbaohung.com.vn

 BAO HUNG INTERNATIONAL JOINT STOCK COMPANY


