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Company Overview
Brief History And Our Founding Story

Patis Feod Group started its journey as a chocolate
brand in 2004 in Ankarq, Tarkiye, This sweet tale, guided
by Swiss chocolate experts, continues with a vision to
offer the highest quality and most delicious chocolates
appealing to the palate not only of Turkey but of all World.

Our story showcases how natural and fresh Turkish
flavors can

be combined with carefully selected high-quality
chocolates, revealing the wonders that can be created
from a cocoa bean. These chocolates, crafted with
passion like works of art, offer spacial flavors tailored to
many tastes.

Today, expanding from a 200-square-meter boutigue
production area to a 40,000-square-meter closed areq
and employing over 800 staff, 70% of whom are women,
Patis Food Group maintains its tradition of handmade
preduction with three factories. Additionally, it broadens
its portiolio by including additional product lines such as
creams, spreads, granola, and muesli alongside
chocolates.
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1o delight our consumers with
innovative and high-quality food
products that blend creativity and
supernor content, enhancing
everyday life with exceptional
culinary experiences.

To be the leading food company
renowned for its innovative products
and creqtive solutions, setting the
standard for guality and excellence
In the industry while inspiring
heaithier and happier communities
around the world.

We are here to offer innovative
products to our consumers by
combining our creativity with
high-quality content



Healthy Products Category:

We have a dedicated category for products that promote healthy living
within our company. Our healthy product lines aim to provide customers with
the best options for nutrition and quality of life,

Innovation and R&D Focused Approach:

We prioritize Innovation and R&D, continuously developing new products and
enhancements, By staying abreast of technological advancements, we
consistently refresh our product portfolio.

Product Groups at Affordable Prices:

We offer products across various budget options to ensure everyone can
access quality items. We priaritize price-performance balance, striving to
provide high~quality products at affordable prices,

Premium Products:

we offer unique experiences to our customers In our elegant and exclusive
product category. Our premium products represent the highest standards of
quality and uniqueness.

Growth and Global Expansion Goals:

As a company, we aim to sustain our leadership in the morket by

continuously striving for growth and development. We plan to expand our

global customer base by introducing innovative products and expansion

plans, promoting our bronds internationally, and making our products

accessble worldwide, ‘ ‘




Our Commitment to Sustainability

Women's Employment

Our company contributes to gender equality in the workforce by having 70% of our employees as
women. Promoting female employment, increasing diversity in our workforce, and supporting
social development are fundamental pillars of our sustainable business model.

Recycle

We are conscious of our responsibility towards nature and society. Therefore, we prioritize
sustainability principles at every stage of our products. We are particularly committed to using
recyclable packaging because we understand the significant impact packaging has on the
environment.

Fair Trade

Our Fair Trade certification demonstrates our commitment to ensuring social and economic
justice in our relationships with business partners and supply chain. By operating within the
principles of Fair Trade, we aim to contribute to communities and global markets.

Support for Domestic Production

We support local economies by sourcing products from farmers across the country who engage
in domestic production. This approach contributes to promoting sustainable farming practices
and reducing our carbon footprint.

Vegan Products

We contribute to sustainability by offering vegan options in our current product lineup. Our vegan
products help reduce the environmental impact associated with the consumption of animal
products and support the conservation of natural resources




Our Commitment to Innovation

Every day, inspired by our mission to blend taste with health, we integrate the
freshest ond most creative ideas into our products.

From chocolates to healthy snacks, grarolas to
smoothies, we continuously resedarch, innovate, and embrace cutting-edge
technologies o pioneer excellence,

Patis Food Graup, strives to provide consumers with a perfect balonce of flavor,
quality, and health, shaping tomorrow's dietary trends today.




Chocolate Coating Process of Strawberries
Using the Freeze-Dry Method commitment to Innovation

Selection and Fresh and ripe strawberries are selected. The
Cleaning of strawberries are thoroughly washed, and their
Strawberries stems are removed.

The strawberries are rapidly frozen. Freezing the Strawberries

The frozen strawberries are dried at low temperatures in
Freeze-Dry a vacuum environment. At this stage, the Freeze-Dry
Process method preserves the V|ta.m|ns, CO|OI’,. gnd aroma of the
strawberries. No preservatives or additives are used
during the drying process.

The strawberries are dipped into melted chocolate Chocolate Coating of
In special vats. The chocolate coating is evenly St berri
applied to the strawberries and cooled to harden. rAwDeITIes

Coolina and The chocolate covered strawberries are cooled to ensure the
9. chocolate coating hardens completely. Finally, the products
9 P Y Y e
Packaging are properly packaged and stored.




Orange Glazing Process

Slicing the The oranges are sliced.
oranges

The orange slices are cooked with cookina with Svru
Syrup. 9 y p

The orange slices are left to dry.

The dried orange slices are cut in half. The slices I :
are dipped into melted chocolate and coated with Dipping in Chocolate

chocolate.

‘ The chocolate-covered orange slices are cooled to harden
Coollng and the chocolate.The products are properly packaged and

Packaging stored.




Factory Production Lines
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PATIS
FOOD
GROUP

Baskent Factory

Products and Capacity Information

Product: Carorsdied s ant Spreca 3805
Sprood and Cream Line: 20001y

Capecity Filing Quantity: 5000

Product: Corammiied dect S Seoocth 330g

Spreadand Croam Line: 1000«

Capacity Flling Quomity: 5000 e

Spread and Cream Line

Product: Mcrul Spiecd S30g . oy 'ul Spnecs 3305
Spreodand Cream Line: 1000

Spreadond Crecm Line: “U00 pauw

Proguct;: Amnand o Adoed Gugar with o g Crecre 380
Sodlcgmn Tt Soocod 2003

Spread and Cream Line: 1200 1y



Baskent Factory

Products and Capacity Information
GRANOLA PRODUCTION LINE

Product: Strowoarry Chocclata, Peanut and Bonana Gronola 300g :::’f:g “p":v c;"hz::‘ ""/’2’:"‘30’;':‘3%8:‘" Hog, Glutan

Copooity Drum and Over: 252 kg

Copacity Filling Quantity: 5500 piscs

Copacity Drum and Oven: IESD kg
Caopacity Fliling Quantity: 5500 paca

t . Fruit Qat Bar 35
Product: PRomt, Fozeinit Cocos and Pistochio Dote Bar 45g Frodust: Seawbay, Dred FitOot Bor Jkg

Capocity Drum and Oven: 350 kg

Capaeity Dewmn and Oven: 900 1y
Capacity Hiling Quantity: 12000 plece Capoacity Filling Quantity: 104¢ piece

Produet: Fing ond Coarse 4000 , Gluten Free Pakes I50g
Capacity Drum ond Oven: 2200 kg [ 1525 kg
Capacity Filling Quantity: 5500 plece

Product: MUFE Dot Bar Vanetiss Strawtecry. Dred frue Jtg Product: High-Piotan Data Bat varkities
(E202a rawtietry, phanct Dutter | 503

Copotity Drum ond Over: 250
Y Bar Unec 00

wposity Fillin tity: 11500
2 "y i Capecity Fillng Quantity: (1000




Baskent Factory
Products and Capacity Information

SOLLICH CHOCOLATE LINE

Product: Milk and Dark Chocolate Bars Varieties 30g, 70g, 100g

Capacity Drum ond Oven: 240 kg, 500 kg 850 kg

Capacity Filling Quantity: 8000 piece




Baskent Factory
Products and Capacity Information

AASTED CHOCOILATE & CONFECTIONARY LINE

nm

Product: Filled Chocolate Bar300g

Capacity Prouction: 750 kg

Capacity Filling Quantity: 2500 piece

Product: Dubai Chocolate Style
Capacity Prouction: 1000 kg

Capacity Filling Quantity: 10000 piece
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Baskent Factory
Products and Capacity Information

IFT Line

Product: Orange, Cherry, Lemon, Strawberry, Quince, Apple
Cinnamon, Ginger Sticks 80g

Capacity Production: 350

Capacity Packaging: 5400

Product: Orange, Cherry, Lemon, Strawberry Stick 120g

Capacity Production: 350

Capacity Packaging: 5400
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Anadolu Osb Factory

Products and Capacity Information

Product Speclal Fllled Checolates 300g
Caopocity Prouction: 5500 kg

Packaging: 2860 kg

Product: Solid Chocolate
Capacity Prouction: 4800 kg

Packaging: 7200 kg

Product Whole Hazelnut ond Hazelnut
Filled Spacial Chocolate

Capacity Prouction: 56500 kg
Packaging: 2360 kg

Product: Dubpoi Chacolate Style

Capacity Prouction: 1500 kg

CARLE & MONTANARI OPM LINE

Product: Caramelised Biscult Filed Milk Chocolote
Capacity Prouction: 6500 kg

Packaging: 3750 kg

Product: Truffle
Copacity Prouction: 3600 kg

Packaging: 4500 kg

Product: Paanut Butter Cups
Capacity Prouction: 6500 kg

Packaging: 4500 kg



Anadolu Osb Factory
PATIS Products and Capacity Information

FOOD
GROUP

CHOCOLATE MOULDING LINE

Product: Madlen Chocolate

Capacity Prouction: 1296 kg

Packaging: 1296 kg

a\L ___\\

Product: Tablet Chocolate 240g

Capacity Prouction: 1150 kg

/



L — Anadolu Osb Factory
Products and Capacity Information

OMNE SHOT Line

Praduet: Chocolate Bormbe 360
Capoacity Prouction: 525 kg

Packaging: 52T kg

Product: Filked Chocolata Bars 1009
Capocity Prouction: 680 kg

Packaging: 2400 kg

Product: Strawbermy Cream and Puffed Rice Flled Chocolate Bars 40g

Capacity Prouction: 360 kg

Packaging: 3260 kg

Product: Duboi Chocolate Style

Capacity Prouction: ‘5000 kg




Ostim Osb Factory

Products and Capacity Information

Product: Dark, White Ruby and Milk
Crange Slice 80g

Capacity Max Dark: 150kg
Capacity Max Milk: 150kg
Capacity Max White: 125kg
Capacity Max Ruby: 100kg

Product: Orange, Cherry, Lemaon,
Strawberry Stick 80g

Capacity Max Orange Stick: 400kg
Capacity Max Lemon Stick: 500kg
Capacity Max Cherry Stick: 500kg

CHOCOILATE MOULDING LINE

Product: Dark Covered Orange Siice
80g

Capacity Max Dark: 600kg




Ostim Osb Factory

Products and Capacity Information

Product: Granola Bar

Capacity Max: 4800 kg

Product: Dale Balls
Maximum: 500 kg

Two Machines:
Maximum : 1000 kg

Four Machines:
Maximum: 2000 kg

BAKERY LINE

Product: Cracker

Capacity Max: 72kg

Product: Granola Balls
Maximum: 500 kg

Two Machines:
Maximum : 1000 kg

Four Machines:
Maximum: 2000 kg



Ostim Osb Factory
Products and Capacity Information

DRAGEES LINE

Product: Strawberry Dragee

Capacity Max: 3000 kg




Our Brands

Variety of consumer brands where each of them is satistying a distinct consumer motivation.

A premium chocolate brand made of Swiss chocolatiers
and made from tha highest guality cocoa beans.

An energic confectionary brand which offers a wide
variety of flavors and designs to suit different tastes and
occasions, ensuring there’s somaething for averyone

A healthy snacking brand which ensures that each bite
not only satisfies your taste buds but also fuels your
body and mind with essential nutrients.

828 innovation house fueled by the extreme innovations,
thinking cutside the box and future proof vision for food
industry,

Tl
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A SWEET Story

Patiswiss while bringing the best quality and delicious
chocolates not only to Turkey but to the whole world, reveals
how miracles can be created from a cocoa bean by combining
natural and fresh raw materials with quality chocolates.
Patiswiss is made in the hands of an artist who performs her
art with love and takes pleasure in bringing this love into the
hearts of chocolate lovers and making them happy.

FirstIN TURKIYE

Patiswiss Chocolate, which started chocolate production in
Ankara in 2004 with the guidance of Swiss chocolate
experts, today offers unusual flavors with more than 400
product types in 12 main categories.
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Cocoe trees from which cocoa beans are obtuined are the mam ruw matenial of chocolate snd were discavered !wy the Mavans, the uncient natives of South America, The

Olmes, Astecs, and Mayarns corsumed cocoas as » drink. They belioved that this drink gave energy and strength, and had a mystical feature that made the person happy,
€

um;u:'s recognition of the cotoa bean took }:1.3:-" with .?_‘\‘ogrvmhu:.‘.l discovenies. Thanks to a Sp.mi’.iu -;v;:lmn namoed Herman Cartes, in the 15005, chocolate was spread

from Amorica to Eqrclpc and from thare to the world

The production of checolate, which bas long been the foed of aristecrats and nobles, underwent a revolution with the cocoa machine, invented by Dutch chemist Coenvand

Johannes van Houten. [n 1828, the machine was invented; it ?cpnmtt‘d the cocos butter from the roasted cocos seeds, snd the ramasinng chocolate could turn into a

powder. Thiz pewder made people ablo to mx it with liqu:d and ather materials, therefore, it bocame chocolate that is solid and edible, and casily dcgcatod. Josoph Storrs

Fr) who wan inspired by Houten p"“bdax(:l':l the first chocolate bar, Swedish Deniel Peter. who sdded milk to chocolate, pioneered milk chocolate,



Brand Values

Eicgance. Art, Excellence,

Brand ldea

A Memorable Taste

Love. Individualism

Products

Tablet chocolate, Truffles, Glazed

fruit chocolates. freeze dry

Brand Purpose

R We exist to create miracles from
cocoa beans by combining
chocolates, spreadable chocolates. nxtural and Bash flavors with

superior quality Swiss chocolates.

Functional Benefit

Patiswiss premium chocolates are

Emotional Benefit

Patiswiss offers |ndu|ge and pleasurc

of premium Swiss chocolates, where made of Swiss chocolatiers, made

from the highust quality cocoa beans.

every bite creates unforgettab!e,
We blend natural and fresh flavors to

personalized moments ofjoy.
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DRAGEES

B PATISLove

CHOCOLATE (S8
STONES |8

pAT'SLOVE

PISTACHID B










BRAND IDEA

Celebration of Love, all kind of love.

BRAND PURPOSE

We exist to infuse every occasion with the
sweetness of love, crafting confectionaries that
celebrate the heartfelt connections and joyous
moments shared between loved ones.

EMOTIONAL BENEFIT

Potislove strengthens bonds by sharing moments of love and joy
through our delightful products, Eech piece enhances
celebrations; making every occasion feel special and chenshed
Patislove fosters o feeling of conneaction and warmth, moking
recipients feel valued and loved,

BRAND VALUES

Creativity, Community, Energy,
Experimentation, Joy

PRODUCTS

. Tablet chooolates, dragees (nuts, wafers),

7 s chocolate snacks, wafer, chips.

FUNCTIONAL BENEFIT

Patislove offers a wide varety of flavors and designs to suit
different tastes and occasions, ensuring there's something for
everyone. Our products come in convenient and beautitul
packaging, perfect for every occasion






CHOCOLATE
CANDY

Whole Peanut Milk
Chocolate

Peanut Butter Milk
Chocolate

Double Chocolate

children cmd adults,
These snacks can be
enjoyed at any time
of the day, making
them a perfect
addition to your tea
time, celebrations, or
just as a treat for

yourself.



Candy Coated
Double Chocolate Drops

Candy-coated double chocolate drops combine rich
chocolate flavor with a sweet coating. This snack offers
a rich, double chocolate taste experience in every bite,
making It a perfect choice for chocolate lovers.




Whole Peanut Milk
Chocolate

Whether you're enjoying a movie night, a party, or justa
sweet moment for yourself, whole peanut milk chocolate
are always a great choice.




Milk Chocolate and Candy Coated
Peanut Butter Bites

Milk chocolate and candy-coated peanut butter bites
provide a perfect harmony with their creamy peanut
butter filling and sweet chocolate coating. Offering a
rich and flavorful experience in every bite, this snack
stands out as a delightful sweet option.



Milk Chocolate and Candy
Coated Whole Peanuts

Whole peanuts covered in milk chocolate offer a
crunchy and delicious snack experience. With high
protein content and a formula free of palm oil, they
stand out as both a sweet and enjoyable option.







Candy Coated
Double Chocolate Drops

Candy-coated double chocolate drops combine rich
chocolate flavor with a sweet coating. This snack offers
a rich, double chocolate taste experience In every bite,
making it a perfect choice for chocolate lovers.
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WELLNESS
IN EVERY BITE



BRAND STORY

Believing in the power of natural and nutritious snacks, we embarked on this journey with the goal of offering you not only
great taste but also options packed with high nutritional value that nourish both yaur body and mind with every bite. Because
we aim to provide you with reliable and delicious solutions to help you maintain your energy and stay healthy.

Each of cur recipes is Inspired by nature. We carefully select the finest natural ingredients, and we don't just present them as
they are; we bring them together te offer you a balanced and satisfying experience. Being healthy shouldn't be a burden; it
should be a choice—and it's cur mission to make that choice an enjoyable one.



BRAND IDEA

Wellness in Every Bite

BRAND PURPOSE

We exist to provide our consumers with
delicious and nutritious snacks that nourish
their bodies and minds with every bite

EMOTIONAL BENEFIT

Patiseath snacks not enly delights your senses but alsa
brings a sense of fulfillment, knowing you're nourishing
both your body and soul with every delicious bite

BRAND VALUES

Active Living, Mindfulneass, Variety
Urbanism, Strength

PRODUCTS

Granelas, yogurt products, protein bars,
flapjack granola bars, functional spreadables

smootnies

FUNCTIONAL BENEFIT

Patiseath offers a delectable blend of flavor and
nutrition, ensuring that each bite not only satisfies your
taste buds but also fuels your body and mind with
essential nutrients






SPREADS

NO SUCAR ADDED
HIGH FIBER

NOSUCAR ADDED
- ’

HIGH FIBER

S

Peanut Butter With Cocoa

Hazeinut Spread With Cocoa

4
- |

NI HI-OLEIC PEANUT

50%, HAZELNUT

‘n

NO SUGAR ADDED
HIGH FIBER

Hazelnut Spread With Cocca
X

|~£HOLEIC.P




OVEN BAKED
HICH PROTEIN
CLUTEN FREE

Chickpesa Tortiila Sour Cream & Herbs




Patiseath

' NO | FIBER 1

|
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DATE BALLS

Cherry
Date Balls

NO ADDED SUGAR
FIBER SOURCE



NO SUGAR ADDED
FIBER SOURCE

Date Balls Peanut & Strawberry

NO SUGAR ADDED

NO SUGAR ADDED
NO SUGAR ADDEC FIRER SOURCE

FIBER SOURCE

Dt Balls PEtachia Date Balls Cherry



¢ | R :

Strawberry & Chocolate
Granola

NO ADDED SUGAR
HIGH FIBER

‘Hazelnut & Chocolate
Granola

NO ADDED SUGAR
HIGH FIBER
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