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Siam Organic Food Product

32/1 Moo 3 T.Thatalad
A.Sampharn Nakhonprathom

1950
2019

Retail, Wholesale, Import,
Product planning
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Organic

2015

Jiam Organic Food Products Co.,
Ltd. was established as a
leading organic shacks
manufacturer.

History 4
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2020

Nobi Nohi was
launched to meet the
market demand for a
healthy and organic
baby and kid shack.

TOMU
TOMU

2025

TOMU TOMU was
launched to meet the
marcket demand for a

frendy snack.
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» Factory Overview »> People Power

Production Highlights p—
Corn Puffs, Rice Puffs ek Employee Around
Corn Flakes, Grispy Rolls il . 100 Persons

Snhack Bars

Production Capacity
30,000 kgs / Day

S » Transport
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" Direct DC Delivery
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Jiam Organic Food Product Group

\Y4
NeB|.
A58

» Retailer \
| | |

R CENTRAL m ﬁ
THE MALL

ROBINSON




Ourc
Customer

o6M OGM

» Gustomer » Gustomer
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PRODUCT

Playful Packaging Appeal
Youth-Centric Brand Personality
Impulse-Buy Ready
Character-Driven Marketing

TARGETS

CUSTOMER

POP KIDS nanIGNINSUA Aala YouANNDY
FUN SEEKERS  GhvounmINauniiuitiu Youadda:1sikN

Monster Cang  Gnvoumuns:naIneaiiu ART TOYS
TOMU KIDS ndupaugaomv TOMU TOMU

ITEMS

Marketing




Product

PINK MILK FLAVOR CHOCOLATG MILK FLAVOR CHGE3EGY MILK FLAVOR

ANMiNTuLdIlaNgaAIN anMiniuvadaIsadaninnan ANNKIUNUUIIUN
Nat WANKAIMAUSTUNIEN NI wangsunusaundaninnan ganamfiusasaminiy
1USNUAIIASIIONNKIIUA=NY N1uSNUIIASAIANMITNTNSATON. MIUSHUAIASIANTAATA KONA:zNY
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BRAND POSITIONING
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Marketing
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0.45 u/nsN 0.625 u/nsw
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PiNKY
CRUCHY  CRUNCHY  CRuricHv

. Snack Town
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0.43 u/nsw 0.56 u/nsu
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~ Content Macrketing (TikTok /7 16 Reels)

" Content Interview

aswunanndunau TOMU KIDS 1nmisn1gad TIKTOK

. 1iiu content ifoladalndvaanamihkuie
. AsAMSNINISIKNUSUA

V TUBGR

ndassaumily 3 savaalng Aony o)

(Y0TNWKIW / YaBINTnmTN/ Y0IKAIIAATA) =




NeW PRODUCT




ONLINE SHOP
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